the brief

Create a corporate identity for mastic man.net. Design and load site onto the web
(including — photography, copywriting and technical development). Produce stationery
artwork and supply to print.
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Mastic Man web presence is a seven page static site.

The concept was to create awareness of the longevity of the company
and highlight the contracts they are continually working on.
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the brief

We have showcased a spec project for the Grand Hotel, Torquay. The main criteria of
the brief was to revamp the brochure page layout, while maintaining an image heavy and
copy light format. Finished amount of printed pages to be twelve.

Relaxiry

AT THE GRAND (

THE GRAND HOTEL
TORQUAY

The cover material is to be Conqueror with the logo in gold foil.
High quality print resources are ideal to use when representing
an established luxury brand.
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the brief

To design new cover concepts and text layouts for the 44 page Highcliffe
sixth form prospectus. Artwork to final sign off, supply print and deliver

to the designted address.
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the brief

To design A4 insert to act as a glossy marketing piece to assist function packs.
We produced two types, one for conferences and the other for accommodation.
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contact us
tel 02380 431575 email info@id-group.uk.net web www.id-group.uk.net





