
inspiration design group

the brief
Create a corporate identity for mastic man.net. Design and load site onto the web  
(including – photography, copywriting and technical development). Produce stationery  
artwork and supply to print. 
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Mastic Man web presence is a seven page static site. 

The concept was to create awareness of the longevity of the company 
and highlight the contracts they are continually working on. 
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the brief
We have showcased a spec project for the Grand Hotel, Torquay. The main criteria of 
the brief was to revamp the brochure page layout, while maintaining an image heavy and 
copy light format. Finished amount of printed pages to be twelve.

Welcome to the heart of How to find
THE ENGLISH RIVIERA THE GRAND

THE GRAND HOTEL
TORQUAY

Torquay has long been a popular year round destination 
– partly because of it’s temperate, more forgiving climate 
and partly because it is such a good base from which to 
visit an excellent selection of attractions and sights.

Cockington Village, in the heart of Torquay is a delightful, 
quaint and unexpected surprise. So too are the wooded 
hills and lake that surround it. Agatha Christie drew much 
inspiration for her writing, having lived and worked 
in Torquay as well as enjoying her honeymoon at The 
Grand. Visitors can now follow their own mystery trail 
around the town centre. The Living Coasts, with its 
colony of penguins will entrance children as will Paignton 
Zoo, Kents Cavern, Babbacombe Model Village and the 
Paignton and Dartmouth Steam Railway.

Shoppers are well catered for in the town centre and 
you can even experience how people used to shop in 

Bygone’s life size Victorian street. Dartington Crystal is 
also within easy driving distance of the hotel for those 
special gifts.

The Torbay area has lots of events during the summer 
season with Torquay, Paignton and Brixham all having 
their own regattas as well as trawler races and a host 
other waterborn events. There is a choice of theatre 
entertainment year round and live music performances 
throughout summer.

Within easy driving distance or Torquay is the wild 
beauty of Dartmoor./ Heritage gems such as Powderham 
Castle, Dartmouth Castle, and 12th Century Exeter 
Cathedral; and for hungry and thirsty, Dartington Cider 
Press Centre and Darts Farm to name but a few of the 
many things to see and do in and around Torquay.

BY ROAD
Excellent road communication with the M5 motorway 
to Exeter, A38 and A380 dual-carriageway connection  
to Newton Abbot and a pleasant drive into Torquay.

BY RAIL
The Grand is situated just minutes walk from  
Torquay station.

BY AIR
Both Exeter and Plymouth Airports are just 35 minutes 
drive from Torquay. Car hire or taxi service can  
be arranged.

Relaxing
AT THE GRAND

There are two ways to relax at The Grand Hotel. The 

sedentary way is to sit and watch the world go by from the 

comfortable confines of the Compass Lounge or dream it 

away on a sun lounger by the pool. The other way is to get 

a bit physical and make full use of the hotel’s indoor leisure 

suite, including pool, Jacuzzi, gym, sauna and sun shower 

or hard court private tennis court. Either way the ens result 

will be the same – contentment from enjoying some down 

time and forgetting about daily stresses and strains!

At the end of the day, bedrooms become important personal 

spaces and The Grand’s rooms ate all comfortably furnished 

with a choice of feather or foam pillows, hospitality trays, 

remote control colour TV with satellite channels, clock 

radio, direct dial telephone and modem and hairdryer as 

standard. The hotel has 132 bedrooms offering a selection 

of rooms, ranging from one and two bedroom suites, 

family-size triple rooms, double, twin and single rooms. 

Rooms are available with and without sea views. The 

select and Premier rooms, which are the most spacious 

rooms, also offer thoughtful extras such as fluffy bathrobes 

and basic toiletries.

THE GRAND HOTEL
TORQUAY

The cover material is to be Conqueror with the logo in gold foil.  
High quality print resources are ideal to use when representing  
an established luxury brand.
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the brief
To design new cover concepts and text layouts for the 44 page Highcliffe  
sixth form prospectus. Artwork to final sign off, supply print and deliver  
to the designted address.
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students who wish to seek either employment in 
the Information technology industry, employed 
in a supportive role, or in an non-IT career with 
a job function which requires a large use and 
understanding of information communications 
technology in that industry or profession. Students 
achieving a Merit grade may progress on to the  
VCE ICT Course.

The course has a balance of practical coursework and 
theory. Students will learn to confidently use Microsoft 
Office Applications software. This includes MS Word, 
MS Excel, MS Access and MS Publisher. There are also 
opportunities to write HTML and build web pages.Course combines well with: The course is 
normally studied alongside Key Skills level 2 in 
Communications and Application of Number. It is 
possible for suitably qualified students to study an  
AS level in addition.

Supports following range of Careers: 
Any career with a large involvement with the use 
of information technology. For career entry at a 
higher level students will need to progress to VCE 
Information Communications Technology

GNVQ Intermediate(Board: OCR)

Essential entry requirementsStandard Sixth Form requirements.
Preferred entry requirements4 GCSE Grade D

Course StructureUnit 1 Presenting Information (Portfolio)Unit 2 Handling Information (Portfolio)Unit 3 Hardware and Software  (External Examination)Unit 4 Design project (Portfolio)Unit 5 Communicating with Multimedia    
(Portfolio)
Unit 6 Graphics and Desktop Publishing  (External Examination)
Assessment:
2 Written assignments – January Year 12
4 Portfolio assignments – June Year 12Outline of course contentThis course is designed for students who achieve 

a range of GCSE grades from D to G. This subject 
arose through the needs of a large cohort of 
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CONT, INFO-COM-TECHAS and A Level

INFORMATION and COMMUNICATIONS TECHNOLOGY

AS and A Level
(Board: AQA)

Essential entry requirementsStandard Sixth Form requirements.
Preferred entry requirementsC or above in GCSE ICT

Course StructureThis Advanced Subsidiary and Advanced Level course 
is modular. The AS comprises three modules and the 
A2 comprises a further three modules.
1. Information: Nature, Role and Context 2. Information: Management and Manipulation 
3. Coursework: The use of Generic Application   
 Software for Task Solution. 4. Information: Systems within Organisation 
5. Information: Policy, Strategy and Systems 
6. Coursework: Use of Information Systems for  
 Problem Solving
In year 12 the coursework utilises spreadsheet 
software to solve a task whilst in year 13 a relational 
database is designed and implemented to solve a 
problem.

INFORMATION and COMMUNICATIONS TECHNOLOGY
Examined:
AS: 3 units – Year 12A2: 3 units – Year 13
Outline of course contentWhilst Information and Communication Technology 
has many facets and pervades the whole curriculum, 
there emerges from the implementation of ICT 
systems in a range of applications, an appreciation 
of the approach, body of principles, knowledge 
and skills which constitute information and communications technology. The course uses 
a task driven approach to problem solving and 
decision making that relies on the effective use of 
information and communication technology systems 
enhancing the student’s role as a communicator 
and adviser. The specification also extends the 
student’s conception of the effects and limitations 
of information and communication technology and 
understanding of the new opportunities it can create 
within organisations and society.

The course will aim to develop:a. problem-solving skills through the practical 
 application of information and    
 communication technologyb. the ability to analyse, appraise and make 
 critical judgements about the use of information  
 and communication technology systemsc. interpersonal skills necessary for communicating  
 with others
d. an understanding of the nature of information, its  
 structure, application and implications of its use
e. an awareness of the role of information technology in the management, manipulation  
 and dissemination of informationf. a broad and balanced view of the range  of applications and information systems,an   
 understanding of the capabilities and limitations,  
 and the implications for their use

g. an understanding of the role of people,   
 technology and systems in organisationsh. an awareness of the economic, social and   
 ethical implications of the use of information  
 technology systems.

Course combines well with: Any other subject 
but especially Business Studies and Mathematics.Supports following range of Careers: 
Any career with a large input/use of information 
technology – information systems, marketing,  
design and production. 

All units will be graded Pass, Merit, Distinction.

Outline of course contentThe OCR Level 2 National in ICT, has been developed 
as a replacement for the GNVQ Intermediate ICT. 
This course is designed for students who achieve 
a range of GCSE grades from D to G. This subject 
arose through the needs of a large cohort of 
students who wish to seek either employment in 
the information technology industry, employed 
in a supportive role, or in a non-IT career with 
a job function which requires a large use and 
understanding of information communications 
technology in that industry or profession. Students 
achieving a Merit grade may progress on to the  
VCE ICT course.

The course has a balance of practical coursework 
and theory. Students will learn to confidently use 
Microsoft Office Application Software. This includes 
MS Word Excel, MS Access, MS PowerPoint and 
MS Publisher. There are also opportunities to use 
Industry standard software such as Macromedia 
Dream-weaver< Flash, Fireworks, Adobe Photoshop 
Elements for digital imaging work and creating  
web pages.

Supports following range of careers:  
Any career with a large involvement with the use of 
information Technology. For career entry at a higher 
level students will need. To progress to Applied 
Information Communications Technology

OCR Nationals
(Board: OCR)

Essential entry requirementsStandard Sixth Form requirements.
Preferred entry requirements4 GCSE Grade D

Course StructureThere are 25 units available, however only 6 or 
5_ need to be taught. Unit 1: IT skills for Work is 
compulsory all other units are optional. It is intended 
to cover a combination of the following (although  
not all).

IT Skills for Work (compulsory)Web Page CreationDesktop PublishingDigital Imaging Technology Innovation Multimedia ProjectsRepair and decommission of IT equipmentCreating AnimationCreating Sound 
Creating Video 
Creating Computer Graphics Project Design and Development
Assessment: There are no examinations. All work is assessed through the development of portfolios.

This course is equivalent to 4 GCSEs  
at A*-C.

INFORMATION and COMMUNICATIONS TECHNOLOGY
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in Spoken and written French through the study 
of a wide variety of aspects of modern French life 
and culture. Students study newspaper, magazine 
and TV reports and discuss ideas and contemporary 
issues while acquiring a broad vocabulary. Some 
work is based in the language laboratory and each 
student has one hour per week of intensive language 
work with the French assistant. Work Experience 
placements are organised in Year 13.

Topics studied (AS):
The Family And Relationships, Rights And 
Responsibilities. Leisure, Healthy Living, Education, 
Jobs And Careers, Mass Media, Pollution, 
Conservation And Environment, Immigration And 
Multiculturalism, France And Europe, The French-
Speaking World.

Topics studied (A2):
The State And The Individual, Distribution Of 
Wealth, Health Issues, Transport Issues, Science And 
Technology, Racism, Crime And Punishment, Future 
Of Europe, Global Issues, French Cinema.

FRENCH
AS and A2 Level
(Board: AQA)

Essential entry requirements
Standard Sixth Form requirements.

Preferred entry requirements
B in GCSE French

Course Structure
AS Level
Unit One: Listening, Reading and Writing (35%)
Unit Two: Writing – Pre-release booklet (30%)
Unit Three: Speaking (35%)

A2
Unit Four: Listening, Reading and Writing (35%)
Unit Five: Literature/Topics (30%)
Unit Six: Speaking (35%)

Examined:
AS: 3 units June Year 12
A2: 3 units June Year 13

Outline of course content
This course begins by gradually building confidence 

The Physical Geography study focuses on coastlines 
and rivers using examples from around the 
world. Field trips (local to international) provide 
days of study and help to build a comprehensive 
understanding of Geographical challenges, issues  
and possible solutions.

The A2 course introduces a more global perspective 
with the study of the economic forces that drive the 
world economy, and how they are changing. There  
is also a key appreciation of current events and world 
problems such as the effects of natural hazards and 
the debt crisis. The study of global climate systems 
and environmental and ecological management 
is also a main theme with the study of coral reefs 
and rainforest ecosystems and habitats. Perhaps 
uniquely, this course will help you to develop the 
ability to make links and connections across a wide 
variety of topics and global issues. You will also gain 
experience of all six Key Skills with a significant 
application of ICT skills.

Course combines well with: Biology, 
Business Studies, Mathematics, Leisure and 
Recreation, Environmental Science, Geology,  
Physical Education, Physics. 

Supports following range of Careers: 
Management, Surveying, Planning, Housing and 
Property management, Geographical information 
systems, Teaching, Water companies, Cartography, 
Tourism, Environmental management.

GEOGRAPHY
AS and A Level
(Board: Edexcel B)

Essential entry requirements
Standard Sixth Form requirements.

Preferred entry requirements
Grade C in Geography GCSE

Course Structure
AS Level
Module 1 Changing Landforms and their Management
Module 2 Managing change in Human Environments
Module 3 Environmental Investigation (Coursework)

A2 Level
Module 4 Global Challenge: climate, environment, 
population and economy.
Module 5 Researching Global Futures; development 
issues and hazard management.
Module 6 Synoptic Paper – issues analysis.

In terms of examinations, each module has  
equal weighting.

Examined:
AS: 3 units – June Year 12
A2: 3 units – June Year 13

Outline of course content
The AS course has two main themes of Human and 
Physical Geography. These themes are studied by 
placing emphasis on People’s interaction with the 
environment. The Human study focuses on the issues 
affecting people and the places where they live; 
and considers how cities and the countryside are 
changing and why these changes are occurring.

Outline of course content
Geology is a natural Science that can be more 
accessible than the other Sciences as the fieldwork 
helps you visualise the processes involved. Students 
do not need to have studied Geology at GCSE level to 
do the course.

If you enjoy something new, challenging and 
something, which involves fieldwork and practical 
work, this course may be of interest to you Fieldwork 
is an essential part of the course and takes place in 
Devon, Dorset and the Lake District.

Course combines well with: Geography, 
Environmental Science, Chemistry, Biology, Physics, 
Mathematics and most courses. ICT links into some 
aspects of Geology.

Supports following range of Careers: Acts 
as a pure Science at A level. Geologically based 
careers, also Surveying, Construction, Quarrying, 
Environmental careers – water provision, waste 
management, local government planning.

GEOLOGY
AS and A Level
(Board: OCR)

Essential entry requirements
Usually Science and Geography qualifications, 
Grade C and above.

Preferred entry requirements
BB in Science GCSE

Course Structure
AS Level
Module 1 Global tectonics and Geological structures
Module 2 The Rock Cycle – processes and products
Module 3 Economics and Environmental Geology and 
Laboratory and Field Skills (1) (Coursework

A2
Module 4 Palaeontology
Module 5 Petrology
Module 6 Geological field skills – 10% coursework

Examined:
AS: 3 units – June Year 12
A2: 3 units – June Year 13

Outline of course content
This course begins by gradually building confidence 
in spoken and written German through the study 
of a wide variety of aspects of modern German life 
and culture. Approximately one fifth of the course 
is devoted to the development of grammatical 
knowledge. Students study newspaper, magazine 
and TV reports and discuss ideas and contemporary 
issues while acquiring a broad range of expression. 
Some work is based in the language laboratory and 
each student has one hour per week of intensive 
language work with the German assistant.

Topics Studied (AS)
The Family And Relationships, Rights And 
Responsibilities. Leisure, Healthy Living, Education, 
Jobs And Careers, Mass Media, Pollution, 
Conservation And Environment, Immigration And 
Multiculturalism, France And Europe, The German-
Speaking World.

Topics studied (A2):
The State And The Individual, Distribution Of 
Wealth, Health Issues, Transport Issues, Science And 
Technology, Racism, Crime And Punishment, Future 
Of Europe, Global Issues, German Cinema.

GERMAN
AS and A Level
(Board: AQA)

Essential entry requirements
Standard Sixth Form requirements.

Preferred entry requirements
B Grade GCSE

Course Structure
AS Level
Unit One: Listening, Reading and Writing (35%)
Unit Two: Writing – Pre-release booklet (30%)
Unit Three: Speaking (35%)
Unit Four: Listening, Reading and Writing (35%)
Unit Five: Literature/Topics (30%)
Unit Six: Speaking (35%)

A2:
The State and the individual, Distribution of wealth, 
Health issues, Transport issues, Science and 
technology, Racism, Crime and punishment, Future 
of Europe, Global issues, German culture.

Examined:
AS: 3 units – June Year 12
A2: 3 units – June Year 13
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Location
Now one of the most cosmopolitan cities  in Britain, Bournemouth offers an array of  shopping experiences, entertainment, history and one of Britain’s largest conferencing  venues – all settled beside 7 miles of sandy sunny beaches.

Awaiting your visit, the Queens Hotel sits  in peaceful settings atop the prestigious East Cliff area just 2 minutes from the golden sands, 10 minutes from the BIC and a short walk to the numerous restaurants, bars and entertainment Bournemouth has to offer.
Take a trip to the famous Sandbanks, or go back in time with a visit to Corfe Castle, ride a boat to Brownsea Island or just enjoy the delights of a stunning beach – there is so much to enjoy.

So whatever your needs from your trip – whether it be business or pleasure, we at the Queens look forward to welcoming you.Images courtesy of Bournemouth Borough Council

Accommodation
Welcome to The Queens Hotel – the most prestigious 3 star deluxe hotel in Bournemouth.Boasting 109 elegantly decorated en-suite  bedrooms, accommodation to suit every taste  and need.  Whether your stay be pleasure  or business, our selection of family rooms,  deluxe suites, smart, simple singles and bridal suites are sure to meet your every desire.

At the Queens Hotel, we pride ourselves on  our exceptional dining experience within our  a la carte restaurant. Our award winning and mouth-watering array of delights is enough  to impress the most critical of connoisseurs.  With our relaxing bar offering a generous  selection of wines from around the globe, you  are promised a truly royal dining experience.
All guests have free access to our Queensbury  Leisure Centre with gym, large heated pool, jacuzzi, sauna and steam room.  The Spa also  has a children’s pool for our mini guests.

Contact us
The Queens Hotel, Meyrick Road, Bournemouth, Dorset  BH1 3DL
Telephone 01202 554415  Facsimile 01202 294810  Email info@queenshotelbournemouth.com 

For further information please visit our website www.queenshotelbournemouth.com
Gordon Hotels Ltd

Gordon Hotels

Gordon
Hotels Gordon

Hotels

Gordon Hotels Ltd
Gordon Hotels Ltd

Your stay with us  
in the heart of Bournemouth

 The hotel is positioned only a short walk to the golden beaches  
and town centre, which offers an array of entertainment.

The above A4 insert is for marketing 
accommodation and Bournemouth

the brief
To design A4 insert to act as a glossy marketing piece to assist function packs.  
We produced two types, one for conferences and the other for accommodation.
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